%E‘FJE%%’Q"%

MING CHUAN UNIVERSITY LIBRARY BB

1 mzAn

g | FEEbEm
EREHETTRE

| mERS

- U s

> SIS E ST EYE /17 BRI

> BEEE R 6/17 ——
b 95 BHEE T EYEE A AE - 6/17 ETHEFNE
e AR
o FF103 8 &0, [ Bpt iERg--8/25

e it
el LA TSR
e
HBSUA

{C) Copynght 2004 Ming Chuan Unhversity Library  RBFE#3 | Ibryamoseduw ZEEE | S¥H ——

EESEES A TiE- S

EBTER FhiERE

BERZ#®

B E W

BR(ETE
Q& A




B

HAH
rRm A EETAR SRR R R T / AR

(—AE] -
AL - m Mﬂfrﬂaﬂgﬁmj_g I—ll

EEH# m

wEme (EHE v (BB v gEmoe |
tE ek S | EFE ="journal of marketing"(H155/18)

TR A :!ﬁﬁﬁ:ﬁﬁ- !ﬁﬁﬁﬂfﬁﬁﬁﬁﬁ !ﬁﬁ%ﬁﬁﬁ

AR g5 F¥E B8 5] ihi B E R

! O 1 Journal of marketing L___.............-.« SET:  BAT] ) EEMEER 1938

Al BRESREN  FEEREERT . BB TR | BE | DhEEE

[ElEsES BEE
#ETEME S ¢ FEFIE =journal of marketing(3t185/18)
1102587
I =] 00222429
Journal of marketing
[Mew York, NY]:American Marketing Association, 1936~
BRFIZHSE HE07-57 5 £17-12 I

=T SiE = o o
R =r 2chjjc;grterlly %QETF\‘ v }E:FIJ*?:% {UEH

HEEEERS : v.60-68:4{1996-2004)(F61:4)
HEEQ402: 1983/01-1986/10

B HE 5579 5 [N
B | #EEE |

HEEEH TANESREEEIREEE FFFAETFIES

AL _-
1996/01-10
EPDO3801 HEEEEE = TG BHTU
EPO06E97 HeEEE - 1999/1-10 Foh1E - . BH T
w.63:1
1998/1-10
EPOD5G28 HEEEE - - Em T 215 = = HHFI
EP006699 HrEEE - 1997/1-7 T - . BHT
v.61:1-3




BEXKEEEME

MING CHUAN UNIVERSITY LIBRARY

BHIE

EESEHE
FEHRE
| FRER
| EIE SRS EE R
ITEREFER
=IHEE EHAREE R
EEERERAE BE®
i ) EEEE
o g STERRE Q& A
b BFESGIHSEEEEEYE- 17 - "
> EEE B RIS 617 M &R R =R SRR AT S
» SR SRR E BB E-EE--6/17 EA SR s
> EEFEE--8/25
» FF103E S0 Bk iR --8/25 EhiE
» PEEE R A -9 /04 eE

{C) Copyright 2004 Ming Chuan University Library  RF83 | Ibrrv@mousdutw RETEEE | S¥H i

B RZE TR THT

TRFEHIERR S
0-9IMBIC|D|E|F|GIH||IJIFILIMINIOIF’IQIRISITIUIVIWIXIYIZIEhBZﬂH?UI?a%ﬁH‘T“U

. STHTEER
. BEETHT > FESEEEES HEEE  EiE
o DR AR A B AR RS o TAEERE
« E11 {5 robotEHproxy ftpaE TR A BIMEITEEH - ‘
ERERES B ESE R 2Ry STl taeass N
EBRRENESEES  GEEEE ) BEREE  HELHFERE-
. BHELHEEACademic UniversefLexis.com¥ » SEESEEETT » 2T EHETER  FR7IEHLIER o

B (R E- TR ERERE
SERGHEER RS REREEMIER  EEEEAERE T

RFERIEEHT
0-9|A|IB|CIDIE|IF|IGIHII|JIKILIMINIOIP|QIRI|S A 2, 25 1

SBR[l ol owieing [ scch Bt Bkl
'gg HFIETE ISSN IpEza: MtiE bEEHEY W BN

1 MR, Journal of Marketing Research (pre-1986) 0022-2437 |01/1964-11/1985 Pqd-ABI Complete

2 MR, Journal of Marketing Research 0022-2437 05/1987-11/2002 Pqd-ABI Complete
E|Joumal of marketing |0022-2429 |07!1 936- | |ebsco-bsp
|?|Joumal of marketing |0022—2429 |07{1936— | |eb5co—cmmc

5 |Journal of Marketing 0022-2429 |04/2003 - 12/2003 |12 months wilson

6 |Journal of Marketing (pre-1986) 0022-2429 |07/1936-10/1985 | Pqd-ABI Complete




MNew Search | Publications | Company Profiles | Thesaurus | More - Sign In to My EBSCOhost | ®8 Folder | New Features! | Help

MING CHUAN UNIV

Database: Business Source Premier -- Publications

HURHITI &S
T—— (ZFH /7 &)

Previous Record Next Record

Search within this publication  Alert / Save [ Share =

Publication Details For "Journal of Marketing ™

All Issues

Title: Journal of Marketin ) = 2009

9| - o~ Vol 73 Issue 5 - Sen2009

ISSh: Q022-2429 Val. 73 Issue 4 - Jul2003

Vol, 73 [ssue 3 - May2009

Publisher Information: American Marketing Association Vol, 73 Issue 2 - Mar2009

311 South Wacker Dr, Suite 5800 Yol 73leste 1 - Janails
Chicago Illincis 60606-5819 + 2008
United States of America + 2007
+ 2006
Bibliographic Records: o1y -
iograp 07/01/1936 to present e
Full Text: 07/01/1936 to present + 2004
Link to this [~ Y- — T = + 2003
Publication: http://search.ebscohost.com/login.aspx ?direct=true&db=buh&jid=JMK&site=gh | BOOKMARK of 20 87 L2002
Publication Type: Academic Journal o
+ 2000
Subjects: Business; Psychology for Business; Sales & Marketing + 1953
Description: Pyblished by the American Marketing Association. Articles selected by blind review judged on their contributionsto & LEL
the advancement of the science and/or practice of marketing that provide new insights, new ideas or new + 1897
empirical results. + 1996

HEfRES

wEKXKEESEE

MING CHUAN UNIVERSITY LIBRARY DEanl HRAENE
BT E
EELEER
TRER

THER BRI AR
INMERETER

BaEe  EREE BRw
s BEER
B E i
ETEHERE |[C— LR
ISR R IR BT P AT S —
B A6/ i A BT sRER
b SRR EEYE- /17 5
» EEEE AR 617 Foe
b B EEEEYEERLE 617 HRELEEER

> EEHEAE--8/25
» FF103E 200 Rk iR --8/25

(C)} Copyright 2004 Ming Chuan University Library  BFHE8E | Ibrr@mouedutw S5ES . 238 ~im




R EEN S

2 g EEE

4

% F EEE

vl

5 {3 |BS

vl

HEIE »

FrE EEE

BRIERS A5
SHEETI S0 DIFISET

B PR (AR

Designed By Johnson, Powered By CSIE




BE | sHEHE#IEE | Acrobat Reader ink? %%*ﬁ}ﬁﬁ%f‘% .

S EBSCO BSP (FG/& /4K HA T4 0 2ok ) 2 search
25591

= 4 ERIEEH T
= oo =2 e B, =
isgl;?ﬁ?ﬁ?up (FRE AT EA = A B 1 (27 s . - Pty R
iR _EEres
P IR
= Era B . B5H SRIZ5HTE
;jiggo} ESP (BEEEZEEA R s Bl (27 kb R P s m 15 ==
EHEEET, iR _EEaes
E%BES;(;#;:;'m'lumcatlcn & Mas=s Media (IH&E o e T (e {5 FA == F8 Show
AR_EEaes
ERIEEHTE
EESCO Ecolit (3EHESTRIETEIER) [ == BT EIREEE (EFRFMM Showr
iR _Faaes
. iR _EEaes
;B;;;E;;;:;r; Research Complete (355 ot e BT B Smimsgo Showr
15 FH 5= f

Select New Service EBSCO Support Site

Ming Chuan University

EBSCOhost Web “
e W EEE -
Searchasaurus “‘\5 2 .

Business Searching Interface EBSCOhOSt

Kids Search

Eo RS E(EEIIE.L S
EoEa T EIEEIfID.L S

0::50




TRE LR - kRS - 18N - RS - B A% eBsCOhost | M EHK | HE! | W

EFEHE  =WHT EBSCO BE MING CHUAN UNIV

EECE—HENEDHRE  EE T EEUEAR - SEENEL ERENEETRE - HElE
HESLR - SEE—T

o YEE A\~ ) Jrun 4 s 5
) V- el FIEERESE T TS g 5
[ B EEER BRI E AT A

0 Academic Search Premier

It 2SR ERAR M 4,500 18 ATIRY 20 » 45 3,700 {0 ER TR 20 | S EERITIRY POF A ESE ATl 1975 B R7 80 » BaEE 1,000 EFER=
WS | HSEEH -

BHTIEE pEL£EH K

Business Source Premier

Business Source Premier 2 FLHE T FRVASNSTER B « 12459m 2,300 FETIRTE S - S48 1,100 B EEFEAITENTZ « Susiness Source Fremier 0
EMENFSMERE - SiF178 - EH - MIS - POM -~ S5 - ETRRETS - BfER EERES - F5HES i EBSCO fost BT -

EHTIEE mEL£ER il BT =

T Communication & Mass Media Complete
= Communication & Mass Medis Complete IR AL T EEAMIEENFRIEEIFES SR - OWC &t CommSearch ([RHENFE S National Communication
Association) # Mass Mediz Articles Index (JR¥E11E % Penn State) BIAS - UEEMFLRF - AFEEETIEHMAEESIRE - EVERMEEETH - &h
EFHBA NS RASEER « OVMCHreiia 460 TEHITIRIRE ( [0l ) 55 (B » DUF 200 238058 ( [EE ] ) BEHE » Hamkin 660 WiTEREE -
FEHESEE 350 BHETIRI R -

DETEE pEsEn

e blES  AREST AESRER | EE . BAEM eBSCOhost | M HHFE | HohdE! | A

MING CHUAN UNTV

#EF : Business Source Premier -- Publications

journal of marketing - o
5 [
BEThMF TN R=RarRi . 'ljj}i% HjH}iDD J
A: - T—4ABCDEFGHIJKLMNOPQRSTUV W 5 %E)\F,E;ﬁ?[‘[%fﬁiJ

ErEREmLEs 3. Hi#E @ Journal of Marketing

o 8 Journal of Marketing —r

EEIOER: 07/01/1936 to present; £ 5 07/01/1235 to present
Bror 237, B 222

O B Journal of Marketing Channels
EEZIER: 03/01/2007 to present
0 B Journal of Marketing Communications

EEZ08F: 19/01/1998 to present; £ % 09/01/1998 to present (with & 12 Month delay)
“Full text delay due to publisher restrictions {"embargo”)

Bror 237

Skw C @23 Concert BE 2 T3 3 Hp T

N
hpan}
L

IS
o
i
-



WEXESEEE

MING CHUAN UNIVERSITY LIBRARY
#  EEER
EREE
FlRE=|
HiteihF
Faf)

AR

BHTHE. gt ERL
SR g B ! ﬁ
R SRR E ik
B AL6/11 ETEREE Q& A
> BHGIEREEEYE--6/17 TR
> SRS EIEIR-6/17 i
> 93 BHAE S BB AE-6/17 fE A EREER
> EEEAL--8/25 -
= FF103 &0 [ Bk A fg--8/25
e ERE SRR R 9/04 HIEEEER

{C) Copyright 2004 Ming Chuan University Library  RIF483 ¢ Ibrmrvgmouedutw BitEE 238 *

B 2 B SORME IR AR S
| ﬁ-gg%/—\/ﬁ; Z47E(NDDS) |
EEEE e RS S ER T A2 » EE SR E S T EN IR

ERESERTREENTEHR - TUANRE AT ER - i LR s e M EN B
NREHAEE (8% R EEFENEY SREEEVERTER  FEFETEaFRREE -

R

- VERHEE R A (NDS)! BIEREA St E s

1~ FHERER IR - IREE RERIRE - BRAHERR ) THRSELES  [Ele-maill @ik
FrReRIGER LR ©

2 REREERRLD : MRS RS/ R e SRMSERES  EETHEEE
HEIW FESERT BRI AR R

3 BARSRR SRR AR 3NET RHERET - IHEMEF R R AR AE =t
Bl BE FE AR AL FHAEE ©

4 FEBHEMTREREERTS  F2528NE" BEHEEN 7 SERBNE-8F"
G B BT R R fEE R -

5 EIRREERRAEEDACRNY R ERIEEHEAE B ENTEEEEE = — LERE
AR A .




% B S B {E R AR %5 X/ 4t (NDDS)

Nationwide Document Delivery Service

N EtESs8/EB55 Search/Ordey
» HHBSE®

Union List of Serials

r BMTEERER

Conference Papers

r BFAESIERRRS

Government Research Repe fs

» TR (STPIEED

Dissertations & Theses
» | CONCERTEFHAHI S B &%
Union List of Electranic Journals

» BEEREAL EEEREN
REAL (Research All in One)

» BEEBRBERM —
XTI BRI R RARG

READnNc| Service System —
Chinese Periodicals Index

» HExEEEEERMAE

NBINet (National Bibliographic
Information Netwark)

English Ver

BIBISOS001503E & ° I

. §68
LBOUT | BTFI | NARL

BL35ET Concert B T-HAH

e H %

> ERFRIRSHE

Request an Account

> SIS
Forgot Password

BEZ8E&E:] Library Information

» SERBEE-ER

NDDS Library Service Price List

» SEEBEE

NDDS Library Phone Book

18REEFS Related Resources

» ZEEINMERTUSZERESRARE
PubMed

EESH[E For Librarians

rBA
Login

» FATIBGS B8R C SRR
Union List of Serials Onilne Update

¢ SHEAIERFAEIIA

Register to be a resource sharing
library

ERHT/NES NDDS Announcements

¢ BT R FERERREEE

ey

CHSEE "HSHERET, FHHE
;I{F%ﬁi“* rERMREE, - Bille
B3 o

FZEBNES Library Announcements

F CONCERT B TFHIFIB: & H &

v sEETEY

i | Tl

v| | B |

] oumal of masketing

HEEE

i AT

155N |

[(FHRET |

Frm——




BURHHTI &R A

i Lot did e

ZERIEATE
FlEHHEW = "journal of marketing"{FfF "FI5&" fEIRFES, BE SBR10E

H(160E

EFhRISEN

FoBR | &
&1 [Journal of Marketing

| FEARRISSN | EHEETE
|
82 [Journal of Marketing |
|
|

|

| 0022.2420  |Chadwyck-Healey - FAO (BT B 42580 T
| 222420 |PIoQuest—ABIa’INF' IRM Trade & Industry
|
|

83 [Journal of Marketing 222420 |PIoQuest—ABIa’INF pRM Global

|

|

|

|

| &4 [Journal of Markeling 2A22-2429 |EBSCOhOSI—BSE
| 85 |Journal of Marketing | | 22-2429 |EBSCOhOSt-BSP
|

|

|

|

|

86 [Journal of Marketing 222429 [Wilson Web-CmniFile Full Text Select

| |

&7 [Journal of Marketing | | 0922-2429 |[EBSCChost-BSC

83 Journal of Marketing (pre-1986) | | 0022-2429  [ProQuest-ABIINFORM Global
| |
| |

29 |Journal of Marketing (pre-1986)
93 Journal of Marketing (pre-1936)

D022-2429 |PIoQuest—ABIa’INFORM Trade & Industry
0022-2429  [ProQuest-ABI/INFORM Research

gD e ¢ @
£—H F—E T—H

BB EERRE e

T & Tournal of Marketing

HR & American Marketing Association %ﬁﬁ " URL IR ﬂﬁﬁ}gﬁ[%ﬁﬁﬁ

It F ISSN 0022-2429 N

s iEE 1936 /07 /01 1o present EBSCOhost &R}ET &%~ HAFI &
Eilsd eng

HHEAT EESCOhost-BSP &

URL httpiifsearch.ebscohost.comddirect.asp Mdb=buh &jid =522 MK %22 Sscope =site I

EEHEHEHREA FHEEERO

B = E s

FEIFE 1936/07 /01 to present (CONCERTHREER

THEERC 1936 /07 /01 to present  (CONCERTHREE

AL 1936 /07 /01 to present  (CONCERTHRER)
HEFEE 1936 /07 /01 to present  (CONCERTHRER)

REEEL 1936 /07 /01 to present  (CONCERTERER

REEFEATELE 1936 /07 /01 to present  (CONCERTHGEE)

WP BHRE DT FF Y

o, \//’ Yy v ' 1 [

oW 00 marsetng




SRR

Fl S
S FASEE S 1
SENEE EoE BRI
b LB T R 617 BERIERARET | C— 2 8"
> EEE S R RIS 617 S—— HER{EFE
T EilFRE a & A
b S84 U B E I B B 61 7
= G == - =i T '\,, r =
et SRR
=4 S FEE =
o GBS A 904 e
FHhEE

{C) Copyright 2004 Ming Chuan Unhversity Library  BFE# ¢ Ibery@mcusdutw SEEEE | SxH —

a A
Em EEEARES RIS R RS A
(—AxEE] -

-
o FEL - ml: |hﬂn'rardbusmﬂssmriewonm3| e 3
H

(tmams | [(wrEer | D,

mze: [B2HE v B2 v pzes: JES]
HWEERE L | B =harvard business review on marketing(&15/18)
ETak B :!ﬁéﬁﬁﬂ !i%ﬁ:l:ﬂf St !ﬁlé‘%'fiﬁﬂ

Y T KFE B4 EE

[Eﬁ] @help

wH e

! ] 1 Harvard business review on marketing |  prem——
(2% [ TEEE | (B

Al EREIEEH  EEEREERT] . e STlE | B | mhEEE S

T BRI




¥raTiEEk s, @ EF g =harvard business review on marketing($H155/18 )

1564540

I 0555440743

Harvard business review on marketing
NetLibrary, Inc

Elostcm, Mass. : Harvard Business School Press, c2001

The Harvard business review paperback series

Electronic reproduction. Boulder, Colo. : NetLibrary, 2003, Available via World Wide Web. Access
L2 may be limited to MetLibrary affiliated libraries
Includes bibliographical references and index

EX- £ Marketing AR FELIEEAE A
e it 6555

%EEQEE;% HF5415.13

= -~
LRt http://www.netLibrary.com/urlapi.asp?action=search.asp; click for information I
G L |

HEEH  BENSFHEENEEE SFRNETIES

[ RE% | SmE | &a® | EER \ER
EE036238 TAFEE 555.5 FoHE ; f&g
"I NetLibrary
X

Welcome to the Ming Chuan University Library-eContent Collection

[ N

eBook Details

Harvard Business Review On Marketing
Harvard Business Review Paperback Series

» View this eBook Publication: Boston, Mass. (%)
- Harvard Business School Press,
Add to Favorites ~ st 2001.
Email this Information BRI - Subject:
View this eBook Marketing-—-Management.

Language: English
= Full Metadata




| NetLibrary EE
"N EEEESSEEN

| "EE g | BBE || FE"

Harvard Business Review... [B3R) @

BR | ETATMEETEH | 4=

Contents

Eringing 2 Drving Brand Back to Lifs

How to Fight = Price War

Contestuz| Marketing: The Resl| Business of
the Internst

The Lure of Global Branding

Are the Strategic Stars Aligned for Your

BREHETHE

| £

(Chinese) o3 v

EHHE

B -1

» B EEAEEEYE -7

v EE S -6 17

e S B EEEEETHEE 17T
> EEE A E--8/25

» FF1038 2o R iR --8/25

Harvard
Business Review
on L
Marketing

mEXESEEE

MING CHUAN UNIVERSITY LIBRARY

iR
B ANE
BT
SR
EFE
EmeEEE
TEEE

e o
AL ST LR
THERETEE

FRfERE

EE

AEAE LLE
— B R

AR mEs

EFEAERE [e—— Qs A

FATE B A

A fe SRS

ks

HRBEAER

{C) Copyright 2004 Ming Chuan University Library  BFE# | Ibrrr@mouedutw SREE . SFH e




FHE EERE

Faal] il |
EHEEZES [ FRB

BHE  AAEEE | Acrcbat Reader | ttslinkEREE FEETER | AEEFEERR

ﬁﬁ@ . Search

FHHEE - B =iy 25 K

Lexis.com (S BETEEEE) it SIS Ikl EESERE EREERISE Show
B —HAHIE=E#H: A&

Literature Gnline AT B EEHT 5kl S5z AP  ERAEEESR Show

Managing Globkal Transiticns it E e B A=HAH| - Showw
B e =
it PR

e AESEE . . £

Myilibrary (ETFE) SEWELISE ¢ NetLibrary . gg B sm=m Show
SRl
SREAZ

P4 1 FH 5=

Metlibrary Consortium (EEFE) FEEr B Fia Ei=t=1| Showe
SRiEcETE

Mew Media and Scociety(20058TBREET) [ =gt BFEAHAT] (HiEELEE Shows
R _ESuen

OCLC Agricola (EREEEHY) BRI Ikl - SRiEsETR Show
1 FH 5=

*HA BA Bin;
" NetLibrar
1§ A Ming Chuan University LibraryfI B FISRTIERR

> Ef®E

|§;&:‘, l.fd‘ ‘harvard business review on marketing -

English (Z38)

yEE] |

R
W RN B F R A A RIERES AT - TSR N BT IR -




P e

O

#8: harvard business review on marketing

ETFEE () FTHETIO) @

PEFFIdE ¢ | REREE

Harvard Business Review On Marketing —
Harvard Business Review Faperback Series
tHiE : Boston, Mass. Harvard Business School Press, 2001,
Harvard Business Review on Marketing Harvard Business School Press The Brand Report Card kevin lane
keller Executive Summary MOST MANAGERS RECOGNIZE the value in building and properly managing a
brand. But few can objectively assess their brand’s particular strengths and weaknesses. Most have a
good sense of one or B hnd may excel or may need help. But, if pressed, many
& s they should be considering. To give managers a
chool professor Kevin Lane Keller lays out the ten
characteristics ‘Aat the strongest brands share. He starts with the relationship of the brand to the
customer: T strongest brands excel at delivering

HEHEHETHEE l?ﬁﬁ%ﬁﬁﬂ | ENE HRETRE S

o
W
Ji
(&
e
I>‘_

-
ZH
44
bulT
L
(%
Y
Ei
RAN e

WEKXKESEEEE

MING CHUAN UNIVERSITY LIBRARY

i ; - EREEEE
E IEER
= SREE
= PRI SR LE
- g = | EERETEE
| mEEe | ampE | BRw
r SR EYER R --9/15 MRS B E 1R
> EEEEANE | B RAE-9/15 s e BRER
5 i Q& A
A& REREIR
EENE{S Rk 56)
EihEd

HEEREER

(C) Copyghit 2004 Ming Chuan University Library  RF48# © Ibrarv@mou edutw S50 238 *




LIBRARY E-BOOKS

BFERGEMRARM i‘u‘gﬁdf’m &= F &858 Taiwan Academic E-Books Consortium)
BERECambridoe, MNetBase, Greenwood, 105, Myilibrary, NetLibrary, Oxford Scholarship Online

Collection, Sage eReference, Siam, SpringerLinl}

THH 18 & BT

1 Cambridge Companions Online B | EEFR WarEEE
2 | CRCnetBASE T | EESM FAQ

3 Digital Dissertation Consortium e || ERE

4 Early American Imprints (EAl) AN | FRiEREE

5 Early English Books Online (EEBO) FRER | FEAEREE

6 Ifiéil::tgfnth Century Collections Online spy | smizas

7 Grolier( A2 5% B | EREFM

8 | Grolier(EifTEF) @ | e

9 Greenwood Digital Collection 7T | fEEF fiprEEE

© Z£a4oppBE RSP

http://web.lib.pu.edu.tw/~jiang/E-journal/index.htm

© Berkeley Electronic Press Working Papers : d g 7 & & F 35497 0k e
Working paper p # & 3 #& #3 § 5% 0 LA 45 0 43 B E SRS
EEFL RS o d

http://www.bepress.com/workingpapers.html

© Dlrectory of Open Access Journals : ¢ Lund Univ.iz & » p ena i § 2 3853 48
RLBET LG RIN N A BLTIHRFAF ST L FH
SR EIREES BRI A S - F ¥ .3 SRR I S (R EEESEE o

http://www.doaj.org/
© PubMed Central: d % R & ?\F%% BZanus M2 opged sy Fﬁ B i

iR 'ﬁ%ﬁ'fﬁ Yo F" LR (dZ




http://www.pubmedcentral.nih.gov/

© Google ¥ =

http://scholar.google.com.tw/schhp?hl=zh-TW

© Google B #=

http://books.google.com.tw/

R AL A5 PRI

ok B E }F*Je_P JOE R MR BRI ER
oA ER 2% ] e (E-malil : htching@mail.mcu.edu.tw ~ f&p & # @ 2274 ~ 2278)

FERE 2 MAF 4 (E-mail ¢ jess@mail.mcu.edu.tw ~ & & 1 3763)



