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12. The technique for identifying sales volume needed to cover the costs at a given
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price is called :
A. Marginal analysis
B. Break-even analysis
C. The price elasticity formula
D. The rate-of-return pricing formula
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B. direct selling
C. scrambled merchandising
D. mass merchandising
14. Which of the following belongs to VMS :
A. horizontal integration
B. franchising
C. dual distribution
D. reverse channels
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