S8R KZ 100 £ B $8 2 4 38 4 43K
BAER
—HRE
"BRAEH ) KA
(F TR 1E) (RAZEREZE) LT A st M X R T4 A 3 H 4

— R T Y% (40%, SREAHE 8 4))
1: Gaming Entertainment VS. Theme Parks

2: Attractions VS. Clubs
3: Accommodation VS. Timesharing Resorts
4: Rail Travel VS. Rental Cars

5: Package Tours VS. Individual Travel
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