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1: Tour Wholesaler VS. Bed and Breakfasts

2: PATA & UNWTO Organizations

3: Electronic Commerce VS. Lonely Planet Online

4: Life-Seeing Tourism VS. Cuisine & Wine Tourism
5: SMERF Market VS, MICE Destinations
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1: FHBPERAE S SRBBEICHIFIZE (Benefits) FIFEEA (Costs) ? (10%)
2: HERUI BB (Motivations) Keifpiik B BERIPN L (Barriers to Travel) ?  (10%)

3 BOCHOREER R B ATBURN SIS S AT B 2 — ¢ (2009/49) fTEPehr & id “HDCIRENTS
" HRPAHAMNTRI I ERM ? (15%)

4: FSERARII R AFTR S T8I (Learning Motivations) B H ATAYSEEE (Study Plan) SERIH
4 JESFRESIM (Career Development & Planning) ? (15%)

5 : SRRSO 2 #2F (Travel and Tourism Research Process) K S #esRAYACHR (Sources of
Information) FHPEE? HAMNEARFS F75% (Basic Research Methods) HBEL ? (20%)
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